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RENIZHEREE,

> FITEELRRS RNER20H, IERAZAREETRATE.

A HIEERNELEEIAEAAAESXNSHE (BAEH), XEERAHRERUEE
RERFENPIRILAIB LIRS,

FLEERE) R EHET
SASNEHIBEMNMARS
i, FEMRERET RN
=75 LED B RRE

ML “FRAEI][E 348
E200AEXZHRM
1000 KAVIMF 5 K& 500
KA Ehk R
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AR ENFEREmE

J
hEREX&EAN LED AR £ RN ATE, HEMGH R IS RN AR RS,

Hep, hERI LK LED B R R TS BRI 70% M E; $E LED BREERIAET 23K
80% LA ERYHIEHE, ATLIR R EE LED B RRERE T 2KE M A%

RixmhE, AmBmiSEE

BRTHE LB, ERAL, RERWHREERANFEN. MTEFIRKERENRER, 22
B —NMAB RAHK LED /NalE R IR AR,

M EXAEEBEBRABEMRALT Micro LED B/REF, E48/vEHR RYTHIER, BRUEM T HXER,
BERF pl.0 UTH/NEEF R EMARE .

FEEAHORAMN SRS mmb, FMITEN~mEREX, MKSELZE. BENE. SFHEH
FEE NASA, R EARBRSTINESE, iLHFIAR T PEAARHS @R

-
; . AR ATERS
CORPORATE SOCIAL RESPONSIBILITY REPORT

FMIFELED B bkh G RIELIF IR E—

Bai, £3)\alkE LED FILbig K 46%, XZF] 26 12357t B~ mELLIE K 24%, A% 31 2%Ew. HA,
FESSHK LED B Rmi—FMHEET.

2019 £ 8 A, NEEPFRAZEMRME Futuresource Consulting FERSHIFE T 2018 ELEETIEUE
WHi7AERS. REETR, 28K LED BRmHHEERA 57 1257w, FITEELS 3 FHELIk LED B
THAEE—, NEEMSEEE—, PALED TEEE—,

EEINES TR AR
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: A%%iﬂ

MIEBREFRR. ZE2NFmENRRERBRNEE, FRIEEFRRE, ARBRILTZENRE
EEAR, FREEERFFmigit. X, EFNEESTE,

FIRITIT | ARSI AN, S5, IE. EERAMIA;

ERIIT | RERBEABRRRER, ™EREMHREX;

EEFTT, ARBIRS AR FARRICE =AM

EEFAT | esmmee,

EESETRTS NEERTmVERRS, ATFREMRE. KENERRE,
- RAFmHIRFNNEFINTE,

FIBERAT RRESEANME, NHENRERETEER. LED ETRERETE, 1TUTRML
ENE, R mBiE, RITEFEIIGT CBIAIE. CEIAME. FCCIAME. cTUVus JATE. BIS IAIE.
EAC JAIE. CCC AME. HETREFIAIE. PEMMRF@IALE. REYCIAIE. HDR 2RIAE, HARER
SNMEIRE T 2XEHHHME AT,

TRRE
ATHREAEAFAIETNT 2, RNERINFFENAREETPOLRMGERFE, TIIXRE.
AR BIMAEFEMT ML 2ENREN~ @B IEE BB TRSEITIUFAITN.

NERBERREF L m, BLEIT 1S09001 REFRIEARIAE. 1S014001 FFERARIAIE.
OHSAS18001 RN =2 EERARINEINEFERREEEF R, XEINENEGE, BRAAMTESR
THFEMNE, ERNFATEREEREANTRT2NEEIAT,

ISO9001 1SO14001 OHSAS18001 ESE=mn
FEREERIE RSB ARIME i FREBEE

ISR ERSE

CORPORATE SOCIAL RESPONSIBILITY REPORT

- LRSS

AT RERERMERENRSS, MILEREE 724 NELEFARSKEATERRS, RSTEZED LI
heEx, B, FMIERSY KAELERERS, BRQRREFREE. 7M. TEMNERSEFS
MRS RE, BREFERTR.

5, ABIERSMFRABMM, BYSMERNNMENES, SMERMRBRRNES), FREIES
woh, FRRHITIZEK. EABRFSHEUEHUNRS .

ATHFFRBBZIN—NERERSS, MITERSMEARSES. TEHARER. MHLLSHE. =
ABRE ETIhK, FETRAMRSATE, 1TiE “URPAFL” BEERIRSER, AEFREEEN.
BRE. BEMEUOSEINERS.

QT 2019 EFNEFBHEERETR, HNRETHREE, RETEFBINA, RITERSHO, Kb
7117, NEPRMEFIIRS,

2015- 2019 FEEF AR H—HR
FRE Bif | SERREmE A= HE EAHE | FHE | BRHE
2019 96% 96.47% 83.00% 9.00% 8.00% 0 0
2018 96% 96.76% 80.00% 13.00% 7.00% 0 0
2017 96% 96.66% 82.50% 8.50% 9.00% 0 0
2016 96% 96.75% 80.00% 16.00% 4.00% 0 0
2015 96% 96.81% 87.00% 11.00% 3.00% 0 0
- FHRFEARIP

I EEEMANRIRTN, ®RIFEEMIRTN. MILEREHARESL—NEH. BN BRFANIR~
BOAITRAEEE, RNESERNENAGNREMIRFN, 2Pl eENEETR.

Ty
cninf =g
BMER
www _cninfo.com.cn
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BIFRIREh & B

FEEEMRIILR, WA RFENFIENRBZE, LUNEE LED ROIRAKRBEMIRFN SRS
mERTE, AATEEENRERERL, BEERKFT—REREaSERERERTE. EIRRE,
M ERFLAR T CIFAE S, EHIBX G LED /NEIEE. Mini/Micro LED FEARZOKA, FHFEEMY
RETIARBIERAGREMNSE, HHHESEERTUESKATLEAL

MILELIFIER

FIEFEIFMA WL RIOR, FEIIAALZRN, HAZTFEHIDEREAN~ R B, QA8
—HESNA “FRAH REEBMHNFE, FRRIEHROE LIS, TESTURERET5IA
BRI, BYXLEEE, FLERETESHNNRS, X—RIFMERAESTERRIE K,

BHEENE, RINFEESHIRATNARIEIEFE, ERESHINER K, BB AE!
E— TN EAFEE RIS,

| NEJNER (EBREBCIHT, MMABARN, R EEREZ

[H-E- N LRFEZSE ). REIINE (FFRTFEE. SESS1E. /BINFIE.
BUFTIN B A E
#
I
?% T /= S 0 =oAL [ 28 SEAN
Bl s RrRWITI AR, RFESRI =R, RIEEIIFSE
e RGBS KA, SIST I EES AR
&
A
S5H&90E o« HhRALEH, SHMEASE
AR eIFr

FIRBEAR R FENRAREARBNRREMN, RRQBANEMERSHENTTRERREATRS,
BAFETLRSIAEE, 2019 F, ARKRHR/NRIEEE 0.6mm BYHRE) 4inl Micro LED ER¥AR, H
REEITWATRIMELE,

ZER, ARMERNDETEHMNAK, 2019 FRABHRBEAN 3.7 27T, BELEK; A8 2018 F£E(7]
BRI BER RIS, MAMER BURTRARA ST~ ma BB o

EFEMABRAR SRR, FILEBRBERIIRFIRERIPGER, HIET FHOKRR. 8E
2019 £ 12 A 31 BRLEAEEMMEBIBENER 1534 4, HATE Micro LED SUSHREENMBIBENE
17, ETURUEEL

ISR ERS
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THRITHE (BRINAHFIE

Sl BRI T
1534 213 515
SNEER shmigit

125 201

SE5HEERMTIATESE

14

2019 FHMRSHE

shimE HIRER ST
166 25 25
Shmigit ShEER

27 19

2IKE Mini/Micro LED EREF=EIN B ZihTH

2019 £ 12 A 25 H, ATE58ER7TAE (TERRRROHERAR), REHHREXARBIFE
E7T (XF MiniLED I Micro LED 2RIMESFERNIN), KAMMIULERNE, ELHREESKE
Mo EBEBRASLIMZ/NRT Micro LED BRFmAMREIEM, IIE#ERH Micro LED Mi7RY
mEMRR.

(RRE)

EFER IAER

13500« 5000«
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= melFh

NEARE ‘SRR MRS, ERE. RIRR, RS—VILMEHR NelIESR, BHITELKkaEA
ZHAM LED AR, 59TV AR, 2NEIREFR SR, FITERESIGITIL LED /NEE.
Micro LED/Mini LED & ARMHEM ™=@ A, H ARSI AN =@ $EX.

AR5 —1
I HE

TWS 0.7mm
3R WI0T2TH1729

Al B, FEHfmAfFs, BREFRT Micro A 6 B InfoComm &, FIIFfEH#E 0.6mm f34a]

LED HANZMALEBRMETF AN EE Micro LED /=@, RIFTIRIELT. X~
=B 0.9mm B9 4in 1LED SR/ &, =dALE InffoComm BrzfE, EERER
MUK E RSN — A, SIFEH5I5E B,

RXF.

A LB, M ERERaAhR, RHZMA A\ PLANARAISmartTV. A PLANAR Micro LED

R EMEH®S (B4 Micro LED 135 WE 100A90S E241, 3k 135Y90S BT, ZR3k
M) RE=W—1E&HTm, ENHEARST “EE[E Smart TV B241 “ZEE MicroLED B8
REABFHENT, RARBIFE S TSRO EAE”

ISR ERS
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AMEEIKEE
MIRE=02—WSEEIH, MAERINAREIFSEL EHERMNLER K~ RBELIL, BIMAE
FREHERIRAFLMAR LK, EFIESISeKERETITERFEENT &R,

29§ EHET 4000/%\% ZEHINHF 7/|\ EFFEHEF O

MRl plkiRle

O | srmm 21 | wrew

EfrhE L EERSEE

A, AREESNSMXWBRALUES, BE2KRRAR, HNTFRMRAFRNMELE
KHETOH, HESMAFHFER.

NIEERMREENSS “—H—& BigP, WIZBARNTRSELEES, RRETEUHESEE,
BIRAS. {2 AZNEAHARNRUEHERCE, BEHoLEE. KBELEE. sLh4EE,
FRTEZE, SELMNXN. REMIB, RREAZMHS, #EHRISeREFHNERLE
B, LUISEFMTEIEAT AL IEHRIFIER,

RIEHIBINABIRHFITE

hERREVANBEREEAR, EREAEERNT, RAEEHESS52KES, B EHARMER.
Ak, M ERRAREIK, T2 RRRS1E, BE K EHE" M 53K WEAHENERR LA,
SIS REARAR, AEWERENEN .

M 2012 F EWREE, FMILFER 13 RAM, RIS T MERZIERRHIZEER. EIhEEEFA
BFLUKREE NaturalPoint 28)/E, FIEKNTEHRFEGZNEHEE, URNBFEUVERTIL2E
IRETRANE RAE S,

1 ] S

==

o W

SERMA N FNERIEAE NaturalPoint

= £
chninf=Zy
EMER
www._cninfo.com.cn
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= HMES FIXER
PRE D RE34MEH KRR

BINTK

H

AR
«/‘m

*'J/SIH%(EIZIS)ﬁFE’AE fﬁ.? \\\\J\;E‘\%ﬁﬁﬁ , K ?ﬁw‘ ﬂb\\

MITE (FEER) BRAE

(]
LA : v ).*

/ zgm/

IR (BA) GRS
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RE®R

AR T EhEhE

AT BT EEERNVENZORSE N, ARBREMSRINZRULRBIIFH, ARTRHER
SANFHH; NEURTESETREARNTENNE, RMRTIHNATHRES, HEKK.

Health
BAER RS,

Heart
FE IR ERE

XWEFEE ZL/NIR(S 7

BT xF
4H

BIERE. NEI 5.

BRMHRSEH

Hope

BSMEHR

Home

2019F G THLR
#E20194 12 531 5, £EAHERT 4783 A, 12018 101391 A, 34 8.9%, HFEIR T 713 Ao

RIELH RTERSMEG
W =i Eq:3 W =x =4t

ISR ERSE
CORPORATE SOCIAL RESPONSIBILITY REPORT

AT FHREL I BT FFEH
W 05T M 3140% B atut B AR
W ss50% W 51ELUE W =R B 54T

40%

RIESR T

AR—HEFATIFE EAL. EEAN, FERAIRUFAZER. R T —ERAHEFSRAE0N
FRRvEEN. @R, BRUE)l. KEREERE.

p— FHLEFNEITERS, BEOUFNEDRT, BT R 7. 45
Y (AR, FSOURA R THBIAT.

) ATRECVEELFER, NETIRMT THES. BEKGL. 20T
RTAEF #5ER. BEERE. £ARK. HHEAB. L TUE. RIGESZE
Bl RIRTSSHEMEH. 2B RMNENE,

AEABRTRERENRWIFG, FRETHE SaEEFHE
FERLAL KERME, ZERE. B4 AFNEFFHITASAESE, RAER
BERIFIFHER. 2019 F, RITFEREITEE 100%.

i3 4cAEs NEERE (KRINGRIPEMEFERE), EEH. RHFMNSTEFNF
BAESENS XKEIRM, TORELRITERIVEEFRRIRIER,

BIEETM NEEBERATIEFRFREAGH, BENEREHRSMEREMN
SR TN SEMF, MERIEERETMEEIEE.
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SEHEAN T 155T
BRUb & RIS

BRI T RENRTREKAR, BIREMENAAEAEFTNG, BHETERES, BARIN
TERIS,

REESRENR THMERSAEEAGE, BUATRERER. REBEFNE, KEATRIEL
K&z,

na
BITHIIER L
BEHR E=RY Wiz R
IREER
EiizEf;’KT%
FEEEEAAE—" e )
WIS, EMEARTH FUAE 1=
EmEHMIRLER, 12 RHES

ARITHZORESE. TR gL

st BT e
RIS ey
AU
PR
XU

NEVELR 2017 EEEMWINIFA SR, @itk aE T E@RINIHER, FE@" TTT (Training
the Trainer to Train) RIEZMNZFIFMAZBEREEH, RERABINERBRIT, NEIETHHFE,
ABERRNIIZNFHRES. BE 2019 F, EEINEWIIT 45 A, FEERRE 50 1.

> EitE: RIRERRALS, SUSHIRERERIBINASEREXR
Z5RRSISERN] | EEREXRIITRWURWS RN, URHBERR, RHEHIER
FIBRS.

5ARRSERXBREZBEANRYBTING(E | BRI, EHPXFR.

> 3|k REEEERUSSTETEERINN, BEREHRTAZSSRSS5EEIHR

AR, BEREEFIMREA LIRS, EEEER “WE Kl REE
A, BERRMEIHERIGES|, EEBEEEEUEMN YHE B YR MRERS.
AR BREHZ2MNIHITER, BHEEEBERRTIIAENT,

AEIALR By
21 NG et ipe=al]l 618 ZAR
NIR

1%
=) HEE [

4.6 IIFEE (55%) 510 Joye—

ﬁj\ /J\ET_I'

ISR ERSE

CORPORATE SOCIAL RESPONSIBILITY REPORT

@ NIRRT, FITEEE S, BAR RN, B2 KR
e TMEGER, EEIHARRINARCLYL. BONE. ZEESEHTE
il AFS], BRSETIEIIEE R THE. SIF. BADIERES.

E . ~ N N
. ADEIRBHEANEMATHBIE, RELSHES, BABIA,
ﬁ BN AL R TSI A RAME,

ﬁ ....... , APEBMERERTERERENASIE, BHSRAHEARERTRE
2 R RENMS RAE, SEEMHEERRN, BEADSLETHER,

3]

3 =

RIEER =24

EHEEXFIRIMRVRES5M#E, MISETHEXMNEEEMN, FEREHELRLEEFESARE
B, ARTITERSe. #E. SFENIERE, BSIESEEZTE, SKRKHBRIING MER,

BIEHIE ~ EIRZMY

ERRLSE, ERLETRENREE SHZFRFBEATERLEERRMN, ATIEEE
BHIEGR, G1F (R, RBEEIE FOURAEBAREEEREETENENR
B) SEBSIEEN R TRIEESIXE, 7 2EF, BHKE, BERM BIRUNRS
BT RIEIER. BBERE. EHR BERRNTL, BLRARSET), FRERITE

BT, SINEERRREINNG, EIBRAL
18I, FHREEHIRE,

eREFHARER TR RS,

—— BEERITENE

NENR I IEBVEENH, X
AENERKE R2KEF
EEAN, HFEER2RE;
B8, B RIEITAEITE
i, ERBEMTEEQE
= 2R,

o——HFEFI

MkZ eI RN E T 2 XK,
FRSHMBISRIRES 2%
. WFHATI. HEARH
I2%, ZeBIEnEdERE
£ BHIM, E-RE2¥E

S MR, TEESATHHRS
o BRABEHERAEARE R, 7
BRTBERS, BRARTHRS
iR SHES,
o FIET AL . /
A
0 e 36 B e R
A 7
= &
i

www_cninfo.com.cn
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ISR ERSE
CORPORATE SOCIAL RESPONSIBILITY REPORT

EERTEMRE HENTLTIF

MITENZIRERTNS OER, —FEHSFERALRTEEAR; S—AEBEIED0EERE)
FREE, tRTRIMFROEREMS, TELENRIRRFSNWIRWED EMRWIFE, £

WA STEIE K, B ZROHMFIELR TERE T REEELIF.

EEBMATIHREERELEEEHRK. BEEREMEZHR. B TSR R
HENFHEELATASDREXUAR, BYEIEsIE/NE, REGEESHMSEM. TESLE 2 T8I & FR 0 iEH A Sk i
BREEAR, BRI 58MERNET B, HeR TR, FERTEE, hRTEREEN.
2015F E R THHR (—5H0) 506 1.81Z
2016FFRTHFRITK (—EHH) 350 31z

‘ ‘ ‘ HE 2019 £E
w"“ ) £ B 5 ER AR 4 E 7 32 R 2014 E A TR (ZEHR) 465 2.3812

RIGIRESE 100% ssa1x 4780 Ax 2017EER TR (—E8D) 427 512
FMITEUR T RZL, BREMSRTHZERW AR, eV eESHEMILRERT, RHEN
=fl MEERLHR. M 2012 FRT LT, FTFERARDGRTRSCHETR, FiseE EFAHRRILFI = Kk
HZHNEERT
e

10 B, FIERANIBRITEN “2019 Fi2
RERBUMFBR,

BT ARRFWEHFEIE KA E O AR REBRKIRANEIIAR, NEFHHIRE, RFETAF
REFNEARE, UNREFEK. KFEHAFELREN QT EERNS QERKIFS Z-ZEE'\JTE/B\, FERE

RRENFLEREAFAR. ERFABSERTIRIREANRBRER, HAERREINBEOEIXAN,
MNTERERRERIEM BT UM, FUREN RSB R T

FrResn E 2018 E 8H 8 E|§ 2018 £ 8 ﬁ 20 E|, REIMEEFREN ?1}32? jﬁﬁimlqﬂ, #5290 T:Zi
39,228,509.67 7To

£8 )% 15 Eﬁlx?%ﬂﬂ?%%ﬁﬂ%?ﬁo 2]
EREBEREDELTTEY, SUQRRET,
SMEBRFIHIBRE - ESEREM (BER
Eff), EERBREZATERNEMBER,

B 2018 £ 10 B 17 HE 2018 F£ 10 B 26 H, REINEEFLNE. FRFRE2ERIH, H5F 99 i
RIEIZRHIHLEN BIRE, RiHEERE 1,785,883 A&, 9N 8.01 7T / B, 2SN
14,310,534.53 7T

FERBRARRHE-BUTHALL R

BETFWNRBERKLENEL. BFQABRKPARANNE. 2018 F2 8 9HE 201846 A 7H, R8T
RERFRE—EITH AL D@ RN B QBRE 5,466,142 iz, BRI 16.01 7T,

< BRI N 8,753 B, AREHIERERE, 20184287288 B, ANBRBAR
H—BTABIEL DB TN A REFATRE 712,541 B, HHELTLN 1286 HT, B
4 BRBRRTEFENNE, RHRET SRR ST 10,039 Tt

TEANL X, TABBKAERERKS
ITeBS-RERNZEREATREN
RTREEWE. —— DEOHNXZ ‘BB

ARZSe ETFHATRREBNROEORTATRANMENIAG, NBHEATIEE. BE. RELE, TSEP

=N
PNRARFMBMNAATIHRE, B2018F 9B 7HE 6 MEA, ARZUSEBI —RHHERENT
RN ANEFABRE 289 ik, HEIFEEMET 2000 Ht.
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NigABLIEHE

NIRFESRAENZATMEE KNS, HARZSS5HHTRIRNER.

ZEllis

2019 FARBIHHTm. HRITZELN, ReTEERETHRIIEE; FNMILT EINER
IR EIRER, MAXNMEREENE, RIELEMERSRAmEM .

BZE 2019 F 12 B 31 B, REERMEWUWA 90.47 1270, FEILIGK 17.49%; H, FEWSEEER
BRI 64.44 1270, BIEEIEH 25.93%, W55 SELEEE 70%.

2019 5, ARARAFE 7.04 1270, AHFDE 7.798%; FEMIER 9.13 127, FEILHEK 11.3%, 5
AFAELEE 129.73%,

ME 541

RERFDEMNRFARCR, (REER) FRBAETRARE. SENFEIEER, ARNEEEE
FMIRERBDEELEUSHIEFNEDESR, MERERFRREIRT/NRANEGE N,

NENE=F (BEXREH) EBRAEDAER

SELE HEHLIEEH () AFES LR
2019 % 151,104,683.94 21.47%
2018 & 201,841,023.92 15.96%
2017 & 186,477,615.61 15.41%

AEERFEIENE

S5RFENEMEFMRERNOWES, SEENH. EREEDZRUCIFMRR, BRIVEURIERHESR. 5l
ST B FIHR A AL,

RN EER

F BT S IR N HEEER, A 1E ERRt E IR AN 3,
ATNGUBNFEEERLUR ST UWHREEER, THEE. oHEE. WRABE. #HOXE%
NXEREE, BETENRIHSVSETENTIZEERRUNREHANEEL. BFURAZFTS,
RERKRENSRERSFHEBERR, RANBRESFETE, 2ERBEERER, UREHEHN
HERREMAN AZ(TAES, BREFFITRARN, B, RN,

ISR ERS

CORPORATE SOCIAL RESPONSIBILITY REPORT

7 . -0 RWIEAFER, MAEKA. REFRFENHEWFEIRRESIEIN=.

/\

IIE rrrrrrrr -~ ETRMERFAIEMANEREN, FREMBERHFTE RIS,

- MEABMHIRBEEREE WK BB, ML BE KGRI EH A2,
% """" ~0  EHSR—XM, BORENMNBABDMENN, UARRABREREHEE, S

HVBHEESEE

NETEHREERE S IR ERURIERE, FIEEREIE KRN EN RN RIS, SR
RSMIMREEMRE, FILEHTIREMAEERRLEENPHALTFREENF,

MIEEMSEAFE, BNHBEFNEROIWEERES, 5 AHEEHRLRE, HERK. A7
RErEHMNV A G RRR, EAKPARESIFRANBRINLRE; FEHLALSHIHEBIRMERENRT
BYY B ERMZ OV EIAE; SEBHIESITTRIERDIN, BT KANGIEXR. i, REE
MUTERREE, MARBREAHNEERNE, ERETBHREZIR, BUERWIEZMNEENVE,
FBREX.

- BFAXRBERE
ABAEWERK. BFLHEIEAVRA, SAXRMEREFRETARMAMUIELERMEMEIRS TS,

LT aRETHIERBEEERUERMA LT, EHVBEE. XUIFR. KEHELURBEERER
ZENRAN—FHNBFURBARS, WRSKENENERRE, BB KMeREN, Wl
WAES R, ZXETE5QERE ERP RAFEEER, HME TS5 PLM R4, CRM RERIxEEDO,
REE QBB FUANFRIZITEIF B L TR ERAR

- YEBHNIT mEEKMEE

2016 F, M ERAEILAETEILTH
BRI, 2018 FRE™, AIHE
14% BB X, BRARHEEEINW
LED BR@FIAEEREME LED 4T
& PCB iR¥RME &AL, gz T
TERE, FTEEMNEINRMEEMR,
MIRZS ERRRT BRAEELR 0, FREth
RBHENNNEE .
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HeREEE
MIEHREHERNTEIRET AR, REGFEUHFLE, #ANSRESIFAFR—HE RN
WeETIHT M. 2018 F 4 B, ARMEHMABHARL R “TEIT",

BT RMLEEAT KA RETHER, XNTEIRETEEART. SalS58KATANE
TFAa. BIFFE. BRTE. ERTFENNETE, RALNEA~R2ER. TI2ES. KE2E
EHYELEE BT,

ATEFREREFRESER, MIERE-—EHERR CELESMXNERRENEHR, BY “TI5
TR BT EeRRES. 2R5FR. 2AUGEERUREHULAREGEFDZL2ENEHEEREF

ks
as | GO0 o 25
E'S E'N
== 200 e 169
x x

X eEhiE

FIEeEmRY) (BSRXTFNL “+=1" RAKEMXEER) FH, Saa8k0LSNHE, BRR
HRRFIBE RN PSRRI, IREBIKR BRG], $T3E S =k IR IR R #5EE Y
BURE AR R R,

BERR—BEHRA

KRAGHE, HBRARKRARENAEZE, MLEFHIARFNARNEEEDTNEERT, &
BESRERAMAAT LR RFELERR, HEXERRKRBIHRAHEDNERMSHEHED

=

o

FE MRABHEEE, XEIRERRER NEEES, REBNFEXRAR. H#2IARREE. &l
TFRERFRER, EEHBHRALR, SEHEEFHZAMmEHK.

>

ETREEABMEATHEPFLIDT 1969
F, EREHREEMLHIEIREE S
TR SREE TR AR R H IR Z WL £ 2002 &
USRS EIF LB BRI B R QB ST/E18
# 100 27t ( &FEEE ), DEFHRE
B TH-BHRE, FIUAXTRN “FILE
HEFR o

ISR ERS

CORPORATE SOCIAL RESPONSIBILITY REPORT

EEHEES

MIBEEHFEESMIT 2014 F, SEEMTERRBKBEBEHRATLIE, BEMIUZGE, BISERAL
TR AEHER. MEARRE;, BNESTRETHERRIEKAESINEXEBEME, BRES
EREEQTER, FRILL,

U EN, ZEHBEEIEEAL. #E. . ARG, M) SMNEETERNIERER, 5 FK,
RIHERY 2000 £ 7T, T 2700 R, HBEVFR 347 A, $BBIFE 3600 KA, W 1000 KA, 8
WESHE44Fr (BEM 8P, Hik 36 Ptk 2020 2.

2019 F, MIENREEHFESHATRERRATEI 489.7 B, Hi, HBFERFEE 1700 A, &#
BB EFEEE 107.6 H7t, ATHERARMXAFTHREZ 382.1 H 7o
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About this Report

This is Leyard Group’s fourth CSR report released to public. Taking into account concerns
of key stakeholders (e.g. shareholder, customer, employee and society), this report
describes economic, social and environmental responsibilities we performed in 2019 and
their impact.

Reporting Period
This report covers the period from 1 January 2019 to 31 December 2019 and also
includes some historical information.

ReleaseTime
This is an annual report. Generally, the report of the first year is released in the first
guarter of the second year.

Reporting organization
This is the fifth CSR report released by Leyard Group to public. Leyard Group is also
referred to as “Leyard” or “we” in this report for convenience.

Reporting Data
All of the data of 2019 disclosed herein is audited and taken from our official documents
and statistical reports.

Reference Standards

The 2030 Agenda for Sustainable Development, UN

GRI (Global Reporting Initiative) Sustainability Reporting Standards (GRI Standards)
Guidance on Social Responsibility Report (GB/T 36001-2015)

ISO 26000:2010 Guidance on Social Responsibility

China CSR Reporting Guide (CASS-CSR4.0)

Availability
View or download the electronic edition of this report at http://www.leyard.com/.

Contact

Leyard Optoelectronic Co., Ltd.

Address: 9, West Zhenghongqi Street, North Summer Palace, Haidian District, Beijing
Telephone: 010-62864532
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Chairman’s Speech

We forged ahead in 2019 - top 10 news

1. Leyard display adds lustre to the military parade and evening gala of the 70"
National Day, bringing unforgettable visual shock;

Min| LEDBIMicrn LEDRDIRERE

f Dl R

2. The world’s first Mini/Micro LED mass production joint venture is established,
construction of Longhua production base begins in Shenzhen, and fine pitch display
business grows rapidly abroad (the European base began mass production);

3. Leyard, the main producer (general contractor) of the 2019 Military World Games,
stuns the world with a visual feast, opening up a new era of 3D performance;

4. We remain world No.1 in LED display for three consecutive years (No.1 under
MIIT’s individual category) and post operating income growth despite economic
slowdown (issue CNY 800 million convertible bond successfully);

5. Better nightscape along banks of two rivers in Wuhan (and a dozen of other cities)
helps people show their love for China and boosts night economy;

6. We are named “culture and technology integrated model enterprise” (only Leyard
and Leafun were approved out of sixteen enterprises) by five ministries and
commissions, Jinjiang night tour gets thumbs-ups, and Huangshan Mountain CNY
100 million culture travel program launches;
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7. Ultra-thin, cost-effective HD LED display is developed successfully, focusing on
conference display system and entering the large screen home using TV market;

8. Secretary Cai leads a research by leadership, bringing us key support at municipal
and district levels;

9. NaturalPoint is set up, putting VR operations on track for rapid growth in various
applications;

10. We add lustre to large events, serving Spring Festival Gala, Macao’s return and
China-Japan-ROK leaders meeting in Chengdu with perfect visual effects.

ABOUT LEYARD

|. About Us

Leyard Optoelectronics Group (ticker symbol: 300296), listed on Shenzhen Stock Exchange in
2012, is a global leader in audiovisual technology, products and their applications. Think global,
act local — we have been committed to serving people and sharing culture since 1995. After 25
years of efforts, we now have nearly 5,000 people (including 700 expatriate staff) working in 29
domestic holding companies, 21 overseas enterprises, 9 production bases and 7 international
marketing centers and more than 4,000 partners across the world. We are dedicated to technology
R&D and product innovating and hold more than 1,500 patents and copyrights, including granted
and pending. We carry out business activities in intelligent display, night economy, new cultural
tourism and VR technology and have provided visual services for state events and domestic and
foreign institution and project activities including the 50th, 60th and 70th anniversary celebrations
and opening and closing ceremonies of Beijing 2008 Summer Olympics, and the 7th Military
World Games. We have been named the National Scientific and Technological Innovation Model
Enterprise, China.



ll. Sustainable Development Performance

1. Economic Indicators

CNY 9.047 billion of operating revenue, up 17.49% YoY;

CNY 704 million of net profit attributable to shareholders of listed company; over CNY 913
million of operating cash flow, up 11.3% YoY;

LED display, fine pitch LED display and indoor LED display remained No.1 in global
market share for three consecutive years.

2, Environmental Indicators

CNY 502,000 of work safety investment;

CNY 275,000 of environmental investment;

127,000t of water saved; CNY 1.15 million of electricity-saving;
6kg/¥10,000 of energy consumption per unit output, down 5% YoY:;
28.4kg/¥10,000 of carbon dioxide emissions per unit output, down 2% YoY;
100% of waste safely disposed.

3. Social Indicators

391 of new jobs;

CNY 510 million of taxes paid;

CNY 370 million of total R&D investment, increased from the same period of last year;
1534 patents granted;

CNY 4.897 million contributed to precision poverty alleviation; helped 1,700 students,
donated 44 smart classrooms, donated CNY 1.076 to fund needy students and CNY
3.821 million to improve education resources.

[1l. Some of Our Awards and Rewards

Time Award & honor Granted by

Ministry of Science and Technology,
Publicity Department of the CPC
) ) Central Committee, Cyberspace
Apr. 2019 National Culture and Technology Integrated Pilot Base o ] ) o
Administration of China, Ministry of
Culture and Tourism, National Radio

and Television Administration
Apr. 2019 Beijing AAA Credit Rating Enterprise Beijing Informatization Association

] o ] China Federation of Radio and
Apr. 2019 National Radio, Film and TV Technology Innovation Award o o
Television Associations

May 2019 Beijing IPR Model Enterprise 2019-2021 Beijing Municipal Intellectual
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Oct.

Oct.

Nov.

Nov.

Nov.

Nov.

Jan.

2019

2019

2019

2019

2019

2019

2019

2019

2019

2019

2019

2019

2019

2019

2020

China Top 100 Software and IT Service Enterprises in
Overall Competitiveness

China Information (Smart Public Security) Demonstration
Award 2019

First prize of the “12" China Society of Motion Picture and
Television Engineers Technology Progress Award

CES Asia Product Innovation Award

2019 Brand Image Awards

2019 (33'd) Top 10 Electronic Information Enterprises

First Prize of Outstanding National Corporate Culture
Results 2018-2019

Advanced Collective of Beijing Preparation and Service

Support for the 70" National Day Celebration of China

National Culture and Technology Integrated Pilot Base
(Top 10 Individuals)

Outstanding Company in Making Employees Happy

Individual Competitive Product of Manufacturing — fine
Pitch LED Display

Beijing Top 100 Private Enterprises
Beijing Top 100 S&T Innovation Private Enterprises
Beijing Top 100 CSR Private Enterprises

Beijing Top 100 Software and Information Service

Enterprises in Integrated Strength 2019

Beijing Advanced Entity in Harmonious Labor Relations

High-integrity Enterprise of System Integration 2019

Property Office

China Information Technology
Industry Federation

China Electronics Chamber of

Commerce

China Society of Motion Picture and
Television Engineers

Consumer Technology Association
(CTA)

China Finance and Economics

Summit, Organization Committee

China Information Technology
Industry Federation

China Enterprise Confederation

China Entrepreneurs Association

Beijing municipal committee, the
People’s Government of Beijing

Municipality

Evaluation Technology of Cultural

Brands,

People’s Daily

Ministry of Industry and Information
Technology, China Federation of

Industrial Economics

Beijing Federation of Industry and

Commerce

Beijing Software and Information

Service Industry Association

Beijing Municipal Human Resources
and Social Security Bureau,
Beijing Federation of Trade Unions

Beijing Safety and Security Industry
Association



V. Corporate Governance

1. Governance Structure

We have been optimizing our internal control system and standardizing operation in
accordance with the Company Law of the PRC, Securties Law of the PRC, Guideline on
Articles of Association of Listed Companies and other applicable laws and regulations for
the purposes of protecting the interest of our shareholders, employees ,customers and
other stakeholders and maintaining good corporate governance.

Board of directors

Special Committee President Office Group Internal Audit

Five Functional System Five Business Areas

(1) Board of directors

The board of directors is the highest decision-making body of the group. It discusses and
determines the strategic direction, major investment and financing projects, key personnel
and position adjustment and major topics of the group through the “board meeting”, which
is convened by the board secretary and held on a quarterly basis.

(2) Management

The management discusses and resolves everyday management matters, commands
business groups and functional systems of the group, and overseas and coordinates
management of member companies to ensure the legitimacy and efficiency of the group’s
overall operations. The management does their daily task through the “president office
meeting”, which is convened by the CEO and held on a monthly basis.

(3) Functional systems
We have five functional systems to operate and manage 5 business groups efficiently. For

standardizing business management and improving operational efficiency, all of our
member companies have implemented SAP and OA.



2, Compliance Management

Observing buisness ethics and laws and regulations concerning business operations
is the underlying principle of our compliance management. We have developed
compliance management system in fair competition, IP protection, consumer
protection and business ethics and improved compliance management rules for
related transaction, outbound investment, information disclosure, insider information
management and entertainment of particular visitors.

For fair competition, we have created a system that requires filing of application in
advance, compliance guidance in process and registration afterwards to avoid unfair
competition.

We require all of our units to control every production process and service strictly for
protecting consumers and providing them with better and safer products and services.
We also introduced personal information policy to protect consumers’ personal
information.

For business ethics, we require every employee and middle and top management to
carry out activities in accordance with the highest standard of business conduct for
establishing Leyard as a leading compliance brand and achieving sustainable
development together with our partners around the globe.

In the last year, we cracked down on trademark infringement and unfair competition
for maintaining our good brand image and making contribution to socialist economy
under the rule of law.

3. Risk Prevention

We have developed an audit system for our business units, wholly-owned and holding
subsidiaries, branches and offices to audit and monitor the authenticity, legitimacy
and effectiveness of their financial revenue and economic activities for controlling
operational risk, upholding integrity and lowering production costs.

In 2019, we tightened internal audit on major projects and control over risk of payment
collection. The implementation of each major project is audited by internal auditor and
other departments related to ensure safety, orderliness and compliance. Control over
risk of payment collection is tightened by analyzing our customer base and
implementing a stricter contract approval procedure for customers in industries and
regions from which it is difficult to collect payment and customers with bad credit for
lowering payment collection risk and improving cash flow.



4, Fair Competition

We always respect our competitors and outshine the competition with excellent
technology, reliable product and premium service on a level playing ground.

We are against gaining a competitive advantage by damaging the reputation of our
competitors. To this end, we have developed a strict news and advertising review
system to prevent comments that may cause damage to competitors’ reputation.

We are against using unfair tricks to limit or eliminate competition. To this end, we
have developed an internal audit system to avoid unfair competition or monopoly.

We respect the intellectual property rights and trade secrets of others. To this end, we
train our employees from time to time and expressly forbid any of our employees to
use unlicensed software or commit misappropriation.

5. Communication With Investors

We communicate with our investors through a number of channels.

We publish investor research record and Q&A under the interactive column at the
website of Shenzhen Stock Exchange to answer questions of concern for investors.
We open an investor relations column at our official website to provide real-time stock
price, regular report and interim announcement and allow investors to access our
business information and financial data. We keep our investors updated with progress
by WeChat, Sina Weibo and Tik Tok. We also carry out the Investor Reception Day
activity to communicate with investors about our strategy, operating and financial
conditions.

We have developed and implement the Company Information Disclosure Affairs
Management System in strict accordance with applicable laws and regulations and
disclose true, accurate and complete information in a timely and fair manner to ensure
that all shareholders are entitled to equal access to information.

In 2019, we received 213 persons from 24 investors by field research and
teleconference, answered more than 800 questions raised by investors through
irm.cninfo.com.cn and email, and handled 10 inquires over the phone. We held each
two results presentations and new product releases online and on site in the presence
of institutional investors.



Responsibility Management

Over the past 25 years, we have been “enhancing human audio/video experience”,
integrating sustainable development management into strategic decision-making and
business activities, measuring our own economic, environmental and social impact by
taking all factors into account, communicating with stakeholders and factoring their
concerns in decision-making, delivering new value and making contribution to social
sustainability.

. Our View on CSR

We perform the social responsibility of “rejuvenating country, boosting industry and
benefiting people” with our strength in technology and share our S&T innovations with
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Rejuvenating country: as a visual service provider of significant political and cultural
events in China, we always remain true to our original aspiration to “earn respect with
quality”, follow national strategy, base ourselves on industry, serve the country by
industry and establish Leyard as a responsible national brand.

Boosting industry: we always pursue innovation-driven development by breaking
through technological barriers and spurring product innovation to meet and exceed
customer expectations and push the industry forward. We seek to take our group




global by promoting opening up and cooperation and expanding overseas M&A for
achieving mutual benefit and win-win results. We stick to technology and culture
integrated development by empowering the cultural industry with technology and
building a presence in the age of big culture.

Benefiting people: we have been responsible for our customers, society and
employees. This has never been changed over the 25 years. We established Siyuan
Stars Education Fund five years ago to serve precision poverty alleviation, support
teachers’ development with love and ignite children’'s dream and future with
technology.

lI. Our Corporate Culture

While the name Leyard means we value “morals over profits”, the essence of our
corporate culture is “sharing”. We incorporate these factors into our mission, vision and
values to get our group on the same page and drive our group forward over the past 25
years.

1. Vision, Mission and Values

Our *“sharing” corporate culture is backed by the values of “equal respect, trustful
cooperation, win-win results”.

With “trust”, “equality”, “respect”, and “cooperation” in mind, we have created a company
culture focusing on enhancing human audio/video experience, making ourselves a global
audio-visual technology leader, and improving customer satisfaction with quality, service,
integrity and dedication.

2, Spirit of sharing

As the essence of our company culture, the “spirit of sharing” enables us to build a strong
bond with our employees, customers, community and investors.

For “sharing with employees”, we have granted shares of stock to all employees at the
head office. More and more employees at Leyard are sharing the benefits of growth.

For “sharing with customers”, we improve customer satisfaction with quality, service,
integrity and dedication, build a good reputation by putting the customer first, grabbing
market share by word of mouth and reporting to customers by “sharing”, and rely on
product, service and growth sharing to establish and maintain a successful partnership.



For “sharing with the community”, we established Siyuan Stars Education Fund in 2014 to
fund “poverty alleviation through education” program in poor areas, help poor students
gain access to education and light up their lives.

By “sharing with investors”, investors are proud of our growth in market value and
participation in urban construction exactly as we are.

We are dedicated to serving the country with industry, performing social responsibility,
focusing on commercial and civilian markets of audiovisual technology and applications,
and pursuing high-quality development through S&T and management innovation for
providing better audio-visual experience.

lll. Our Sustainable Development Strategy

Our sustainable development strategy, which is inseparable from our business strategy,
has been part of our company, integrated into the daily operations of our business and
functional units and rooted in our core strategy and corporate governance. Our
commitment to and efforts for sustainable development are reflected by people-oriented
ideas, innovation-driven development, support for public welfare undertakings and close
cooperation with stakeholders.

1. Sustainable development strategy

People Oriented :

Diverse talent is the cornerstone of business success. Our rapid development is the joint
effort of our employees from different countries, with different ages, different technical
backgrounds and true integrity, as well as employees of our business partners and
suppliers up to the same standards. They fulfill commitment to serving country, boosting
industry and benefiting people in healthy and safe workplaces.

Innovation-driven :

We drive technology and management upgrade through strategy, management,
technology, business model and culture innovation to meet customers’ increasingly higher
audiovisual requirements, respond to the needs of disruptive innovation of display
technology in the 5G era and lead the display industry towards “Made by China”.

Public welfare and environmental protection:

We help improve the learning environment for children in the mountain areas and local
quality of life by setting up a nonprofit foundation, carrying out charitable activities and
making donations. We stick to green and environmental friendly production and
operations and provide novel and energy efficient products and technologies to bring our
customers with the experience of efficiency and environmental protection and make
contributions to all-around sustainable development.



Collaboration with stakeholders:

We value communication and collaboration with the governments, shareholders,
customers, suppliers, community and employees and understand what is their priority
regarding sustainable development and what they expect of us. We mobilize resources
properly through collaboration and promote all-around sustainable development by
communicating philosophy, providing training, building capacity, and giving suggestions
on policy.

2, Key topics

We make it a part of our culture, mission and overall development strategy to take
more social responsibilities and benefit society while creating economic benefits.

We analyze substantive issues of sustainable development while combing through
our own business strategy and expectations of stakeholders in accordance with
Sustainable Development Reporting Standard (G4), ISO 26000 and other CSR
related international standards and policies for disclosing information in a more
specific manner.

We select key topics of CSR report to develop an array of topic and discuss the same
with respective units in charge to ensure that all of the topics are advanced by

relevant management and reflected in our decision-making and operations
management.

IV. Our Sustainable Development Management

At Leyard, we struggle to contribute to global progress by creating economic, social and
environmental value through sustainable development management.

1. Background of sustainable development and our response

Creating

) Background Our response
economic value

1+ Achieving our long-term goal of
“establishing Leyard as a timeless

Creating an open, national brand with own intellectual
economic value | innovative and green property rights” ;
eco-economic model 2. Launching innovative technologies and

products to drive profitability and growth
and lead industry update;




3. Discovering novel business models and
integrating technology into culture to
create a new open and shared ecosystem
in culture industry;

1. We are people-oriented, provide equal
employment opportunities and care for

For responding to 17
employees’ development;

sustainable )
2. We are always thankful and achieve
development goals of ,
) great results to give back to shareholders,
social value the 2030 Agenda for )
i partners, employees and society;
Sustainable

3. We have established Siyuan Stars
Education Fund to make contribution to
precision poverty alleviation and ignite
children’s future with technology.

Development

1. We control all stages from design to
raw material and production strictly to

) i offer energy efficient and environmental
For coping with global

) ) friendly products;
_ warming and conserving _
environmental 2. We adhere to green office and
natural resources and

value - . purchase sustainable goods to reduce our
biodiversity .
carbon footprint;
3+ We introduce sustainable development
to our service system to help consumers
build green consumption awareness.

2, Communication and participation of stakeholders

We identify internal and external stakeholders who are crucial to our success
according to our daily operations and management, scope of topics and impact level.
We closely communicate with key stakeholders and community to build trust, reach a
consensus on sustainable development and maximize our value creation potential.

We analyze substantive issues of sustainable development while combing through
our own business strategy and expectations of stakeholders in accordance with
Sustainable Development Reporting Standard (G4), ISO 26000 and other CSR
related international standards and policies for disclosing information in a more
specific manner.



Stakeholder

Expectation and
requirement

Responsibility areas and initiatives

Compliance
management
Tax compliance

1. Observing laws and regulations, operating in
compliance, and creating a good business
environment;

2. Paying taxes in full and on time according to

Government . law;

Job creation . )

Economic 3. Creating jobs and promoting local economy
through development;

development support )
4. Responding to the government's call to
facilitate public affairs;
1. Building a scientific and reasonable
governance structure;

Corporate governance | 2. Disclosing accurate business information in a

Return and growth timely manner;

Investor . . . .
Risk control 3. Convening general meeting on a regular basis,
S&T innovation improving responsible management and

investment strategy and protecting investors’
interest;
1. Protecting the rights and interests of
employees, paying wages on time and in full, and
making contributions to social security;
Compensation and 2. Providing equal opportunities in employment
benefits and encouraging employees to achieve
Health and self-worth;

Employee occupational safety 3. Creating a healthy and safe working
Promotion and environment and arrange regular physical
development space examinations for all employees;

4. Providing training opportunities and

development space to help employees improve

their working skills;

1. Offering high-quality products and total
Product quality solutions addressing user’ s needs;

2. Quickly responding to user feedback and

User After-sales service dealing with customer complaints properly;

Privacy security 3 Respe.:ctlng and protecting users’  privacy and
information;
Commitment 1. Building a long-term mutual benefit cooperation
Mutual benefit mechanism and developing strategic partnership;
Partner Sustainable 2. Establishing partnership in project to promote

development

technological innovation;




3. Leading healthy and sustainable development
of the industry;

Community

Social Welfare
Social stability
Care of vulnerable

populations

1. Supporting the strategies of prevision
poverty alleviation and poverty alleviation
through education

2. Establishing Siyuan Stars Education Fund to

assist poor teachers and students;
3. Organizing employee volunteering activities;

Environment

Efficient use of
resources

Energy conservation
and emission

1. Complying with applicable environmental
protection regulations, international standards
and internal regulations;

2. Continuously improving technology and

Media

reduction process at all stages from R&D to production and
Climate change sales for environmental protection;
response 3. Encouraging and leading the reuse of
resources;
1. Creating a regular information disclosure
) mechanism to provide open and transparent
Science and

technology innovation
Corporate governance
Excellent service

information about product and service;

2. Maintaining effective communication with the
media and accepting interviews and supervision
to establish ourselves as a responsible
enterprise.

Implementing Acts

|. Strengthen the nation and prosper the industry

1. The VFX (visual effects) service provider for major political and cultural

activities in China

Since its establishment in 1995, the company has undertaken thousands of projects
and installed hundreds of thousands of display products all over the country. It has
now developed into a leading enterprise around the globe in the field of audio-visual
technology products and its application platforms.




The company has built a savory brand reputation in the industry with its high-quality
products, leading technology and first-class service capability, and has become the
VEX service provider for major political and cultural activities in China. It has
successively provided VFX services and integrated solutions for major events and
activities at home and abroad, such as the 50th, 60th and 70th anniversary for the
National Day, 2008 Beijing Olympic Games, 2010 Shanghai World Expo, 2014 APEC
Summit, 2017 BRICS National Summit and 2018 SCO Qingdao Summit, the 7th
CISM Military World Games, and the 2020 CCTV Spring Festival Evening Gala.

[Casel

- Leyard has provided 14,000 square meters of various display products and display
systems for the 70th anniversary of the National Day and Arts Festival -- "the LED
display of the square red ribbons", the 0.9mm fine-pitch display screens for the
military parade command center, the display products for the parade floats, the
1,400-square-meter of ultra-high definition (UHD) carbon fiber screen for the soiree in
the Great Hall of the People, the 5,400-square-meter of giant video walls for the
evening party, the display screen for the seven 2,200-square-meter clerodendrum
guadriloculare and the 3,290 handheld light screens.

- Leyard is responsible for the general production (the general contractor) of the 7th
CISM Military World Games. This is the first time that the private enterprise has
independently undertaken this responsibility in major national activities.

- Leyard has provided 1,000-square-meter arc screen and nearly 500-meter-wide
movable ice screen for "the 20th Anniversary of Macao's Return to the Motherland
Gala".




-As the officially designated VFX service provider for the Eighth China-Japan-South
Korea Summit, Leyard has provided hundreds of square meters of HD LED display
screens for the event.

-To ensure the efficient operation of Beijing Daxing International airport, Leyard has
provided nearly 200 LED display products, including the display screens for flight
information, information monitoring center, as well as the advertising, etc.

-Leyard has been serving CCTV Spring Festival gala for 20 years, witnessing the
whole process of changes in the stage art and display technology.

2, Theresponsible Chinese national brand

China is the world's largest market for LED R&D, production and its application,
possessing an apparent advantage in the whole industrial chain, from chip,
packaging, to display application. Among them, the market share of Chinese
enterprises in the global LED display industry chain is more than 70%; Chinese LED
display enterprises have undertaken more than 80% of the global manufacturing. It is
fair to say that China has already sold LED displays to all corners of the world.

(1) The market share of Leyard has ranked top 1 for three consecutive years
At present, the global fine-pitch LED has grown by 46% year-on-year, reaching $2.6
billion; the conventional products have grown by 24% year-on-year, reaching $3.1
billion. Among them, China accounts for half of the global LED display market sales.

In August 2019, Futuresource Consulting, an authoritative international research
institution, disclosed the market research report of the industry data in 2018.
According to the report, the total sales volume of global LED display market is 5.7
billion US dollars. And for three consecutive years, Leyard has ranked top 1 globally
in the market share of the LED display, fine-pitch LED and indoor LED.

(2) National brand, win respect with quality
In addition to the dominant position in quantity, Chinese enterprises also have a
strong voice in technology. As the representative of national brands, Leyard is the first
enterprise in the world with the most advanced LED fine-pitch original technology.

Leyard has independently developed Micro-LED display screen with Mass Transfer
Technology, which can not only reduce the chip size, but also effectively increase the
bright dipping area, and significantly improves the reliability and stability of fine-pitch
products below P1.0.

With its advanced technology and excellent product quality, Leyard's products are all
over the world. From the United Nations Headquarters, the German Parliament, the
Russian Ministry of Defense to NASA, Leyard wins the respect of the whole market



with its high quality, which makes the world recognize the audio-visual technology of
the Chinese people.

United Nations Headquarters German Parliament 2018 football World Cup

(3) Quality products and services

-Quality management

Leyard has taken the production of high-quality and safe products as the key
responsibility of the company and strictly controls the product quality. The company
has established a perfect quality management system, which runs the idea through
the whole process of product design, purchase, production and sales.

In the design section, the company strictly standardizes the establishment,
implementation, verification, review and confirmation of technical design;

In the purchase section, the company insists on using high-quality raw materials
and strictly controls its quality;

In the production section, the company improves the stability of its product quality
by improving its automatic level and modular production;

In the sales section, the company attaches great importance to the after-sales
service, providing fast and high-quality after-sales guarantee for customers, which
improves the market competitiveness and customer recognition of the products.

Leyard has made continuous research in improving its product quality. It has
improved the control board yield prompt project, LED display panel indefinite-on
project, and established a mechanism for handling defective products, constantly
optimizing its product quality. We have successively obtained CB certification, CE
certification, FCC certification, cTUVus certification, BIS certification, EAC
certification, CCC certification, CECP, CQC, low-blue-ray certification, HDR display
certification. We have obtained the global high-end market and customer recognition
with stable and reliable quality.

-Product safety

To ensure the safety of customers in the process of using the product, we take into
account the actual use environment of consumers in real life, and specially detect and
evaluate the factors affecting the safety of the product such as electric leakage, fire,
accidental injury and the abnormal operation of the product.

The company has developed its products according to international standards, and
has already passed 1SO9001 Quality Management System Certification, 1ISO14001
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Environmental Management System Certification, OHSAS18001 Occupational Health
and Safety Management Systems and GJB9001C-2017. Behind these certifications is
the hard work of Leyard's employees. And these certifications are also the high
recognition of Leyard's quality management system and product safety.

‘Quality service

In order to provide fast and convenient services, Leyard provides 7 * 24-hour online
customer services and offline exclusive services, and has gradually realized full
coverage of the city. At the same time, Leyard continues to expand its online
after-sales service. At present, the company provides a variety of service channels,
such as customer service phone, e-mail, remote network service, to satisfy the
after-sales needs of the customers.

In addition, the company strengthens communication and exchanges with customers,
listens to the customers' opinions through various ways, and realizes deep-seated
interaction with them. Apart from the elephone negotiation, it also provides a variety of
all-round service modes, such as remote negotiation and online negotiation.

To provide customers with consistent and high-quality services, Leyard concentrates
its efforts on improving the service concept, perfecting the organizational system,
optimizing the business process and strengthening the communication channels,
constantly improving its service standards, building a "customer-centric” full chain
service system, and providing customers with clearer, faster and more individualized
comprehensive VFX service.

In the company's customer satisfaction survey in 2019, we have won the satisfaction
and recognition of our customers. We will always stay true to our original aspiration,
forge ahead and provide better services for our customers.

List of 2015-2019 customer satisfaction scores
Vs | @l Actual Ver.y . satisfied Bas.ic.ally Not. | Very -
performance | satisfied satisfied | satisfied | unsatisfied
2019 | 96% | 96.47% 83. 00% 9. 00% 8. 00% 0 0
2018 | 96% | 96.76% 80. 00% 13.00% | 7.00% 0 0
2017 |96% | 96. 68% 82. 50% 8. 50% 9. 00% 0 0
2016 | 96% | 96.75% 80. 00% 16.00% | 4. 00% 0 0
2015 | 96% |96.81% 87.00% 11.00% | 3. 00% 0 0

(4) Intellectual property protection
Leyard respects the intellectual property rights of others and protects its own



intellectual property rights. At the group level, Leyard uniformly and strictly regulates
the intellectual property rights, such as patents, copyrights and trademarks, opposing
any infringement of intellectual property rights, and strives to maintain the brand and
the image of goodwill of the enterprise.

3. Innovation-driven development

Since its establishment, Leyard has always adhered to the road of innovation-driven
development, occupied the world's high-end display market with original fine-pitch
LED technology and independent intellectual property rights, and has become a
representative enterprise of China's intelligent manufacturing. With the integration
and vigorous development of the new round of national scientific and technological
revolution and energy revolution, Leyard has continued to improve its innovation
capability, concentrated its efforts to conquer the major core technologies such as
LED fine pitch, Mini/Micro LED, and continued to consolidate and expand its
technological leading advantages in the industry, so as to promote the leading
position of China's intelligent display industry in the world.

(1) The innovation system of Leyard

Leyard regards innovation as the root of enterprise development. Therefore, it
continuously increases its R&D investment, and is willing to share new technologies
and products with the society. At the same time, the company has been trying to
provide a more flexible environment for "open innovation" and actively looking for new
business opportunities. It has achieved remarkable success in many fields. Through
these practices, Leyard has obtained a more efficient innovation system, which will
ensure the growth of the company's business in the future.

More importantly, we hope that our technology will not only create profits for
enterprises, but also can be shared to the whole society, and create a more
sustainable society through innovative technology.

The innovation system of Leyard = R&D investment results sharing with the
society

R&D Investment:

Internal (encourage internal innovation, increase R&D investment, constantly improve
system and process to ensure competitiveness),

External (open platform, strategic cooperation, overseas M&A, innovation project
investment incubation)

Results: constantly break through the technical barriers of the industry and enrich its
product lines; ensure that the enterprise continues to obtain new growth momentum
and lead the reform and development of the industry

Sharing with the society: collaborative innovation, high and new technology sharing




(2) Technological innovation

Leyard always takes the leading technology as the development basis of the company,
and closely integrates the company's innovation spirit with the sustainable
development of the society, and is committed to leading the change and reform in the
industry. In 2019, the company released its original 4inl1 micro LED display
technology with a minimum point spacing of 0.6mm, and took the lead in realizing
mass production in the industry.

Over the years, the company's R&D investment has been continuously increasing,
with a total R&D investment of 370 million yuan in 2019; in 2019, the company has
established a special intelligent display Research Institute to promote the R&D of
innovative technologies and products.

While continuously increasing investment in technological innovation, Leyard has also
actively constructed the intellectual property protection system and achieved fruitful
results. As of December 31, 2019, Leyard has a total of 1534 patents authorized and
applied for, including 17 patents authorized and applied for in the field of MicroLED,
ranking first in the industry.

[Data)

Cumulative number of patents (authorization and application)
Total patents: 1534; patents for invention: 213; utility model: 515; design patents: 201;
foreign patents: 125; MicroLED patents: 17

Number of patents in 2019

Total patents: 166; patents for invention: 25; utility model: 95; design patents: 27,;
foreign patent: 19

Number of participating in the formulation of national, industrial and association
standards: 14

[Casel

On December 25, 2019, Leyard signed the Cooperation Framework Agreement on
Mini LED and Micro LED Display Project with Taiwan EPISTAR (Yuanfeng New
Technology Co., Ltd.) and the people's Government of Liangxi District, Wuxi City.
They will register and establish a joint venture company to build the world's first
large-scale mass production base in Wuxi that produces the MicroLED with mass
transfer technology, and to accelerate the layout and development of Micro LED
market.

The project includes the whole "industrial chain" of design, development, production
and sales of Mini LED and Micro LED in the mainland. In the early stage, the joint
venture will invest 1 billion yuan for the construction of the base. It is expected that the
joint venture will be put into production in the fourth quarter of 2020 and reach
production capacity in 2022. The future sales volume is expected to reach 5 billion
yuan.



(3) Product innovation

The company adheres to the enterprise philosophy of "high quality, excellent service,
value integrity, realize responsibility and serve the customers to their greatest
satisfaction", striving to build the most competitive LED application enterprise in the
world, leading the development of the industry and contributing to customers and
society.

Leyard has always led the research and development of fine-pitch LED, Micro LED /
Mini LED technology and products, and constantly realized the innovation leap of
technology and product.
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[Casel

- In January, at the new product release meeting of Leyard, they have released the
latest research achievement of Micro LED technology and a 4 in 1 LED display
products with a point spacing of 0.9mm based on this technology, together with a HD
intelligent conference AlO. And its innovative strength has attracted attention from all
walks of life.

- In June, at InfoComm exhibition, Leyard has launched a 0.6mm Micro LED
products with fine pitch, which made all of the audiences amazed. This product has
been exhibited in China for the first time after its first show in the Infocomm exhibition
in North America.

- In November, at the Leyard fall launch, a number of new large-scale TV products
(including Micro LED 135 inch TV) were exhibited, which means that Leyard has
officially entered into the large-size consumer electronics market.




- PLANAR Al Smart TV 100A90S TV"Smart TV Technology Innovation Gold Award of
the Year"

- PLANAR Micro LED 135Y90S TV"Micro LED TV Technology Innovation Gold
Award of the Year"

4, Deepen the global layout

One third of Leyard's business is overseas. Only by increasing R&D and innovation
cooperation at home and abroad can we ensure that Leyard's scientific and
technological products stand at the forefront. At the same time, increasing the
investment in the international marketing system and realizing a steady growth are
the best choice for Leyard to become the leading company in the global intelligent
display industry as well as to live long and strong.

The group has 29 domestic holding enterprises, 21 overseas enterprises, more than
4000 distribution partners, 9 production bases and 7 international marketing centers
all over the world.

(1) Remarkable achievements in localized operation of international market
Global strategy represents the ability to build localization in all regions of the world,
integrate global R&D resources, innovate according to the individualized needs of
customers in different regions, and meet the needs of local users.

In the construction of the Belt and Road Initiative as well as the internationalized
operation, Leyard has set up a clear and sustainable development goal, actively
fulfilled corporate social responsibility, promoted international projects according to
the principles of achieving shared growth through discussion and collaboration as well
as mutual benefit, and persisted in market-oriented operation, long-term operation,
localization operation, strict law abiding operation. Leyard has always respected for
local cultures, religions and customs, and actively integrated into the local community,
promoted the common development and progress of enterprises and global economic
society, and practiced the concept of community of shared future of mankind with
practical actions.

(2) Steadily promote overseas M&A investment and operation
Chinese technological enterprises need not only original technology, but also
international vision. Only when they go out to participate in global competition, can



they become bigger and stronger. To this end, Leyard has actively distributed around
the world, carried out extensive international cooperation, and introduced the world's
cutting-edge technology through the implementation of the international strategy of
"going out" and "bringing in" with equal emphasis, so as to inject new impetus into the
development of enterprises.

Since its listing in 2012, Leyard has successfully achieved a leap from domestic
market to international market with 13 acquisitions. After the successful acquisition of
Planar Electronics and Natural Point, the company has realized a whole new layout of
the international market and full product line coverage of all the mainstream display
technologies in the electronic professional display industry.

II. Well-being of the people

1. Create value for employees

Talent is Leyard’s most valuable treasure and core competitiveness. The company always
attaches great importance to sharing the dividend of enterprise development with
employees and providing competitive remuneration for employees; create sustainable
development space and opportunities for each employee, and encourage employees
work together and grow together with the company. Leyard provides employees with the
space to grow.

[Employee Care 4H]
Heart: focus on mental health and rich cultural activities
Health: Physical health, occupational safety, relaxed working environment
Hope: create hope and working together to make your dreams come true
Home: family culture, harmony and common prosperity advocation

[2019 employee Profile]
By December 31, 2019, the group had 4,783 employees, with 391 more employees and
an increase of 8.9% compared to 2018, including 713 overseas employees.
Male: 3224 (67%) Female: 1559 (33%)
Domestic: 4070 people (85%) Overseas: 713 people (15%)
Age:
Under 30: 1785 (37%)
31-40: 2009 (42%)
41-50: 706 (15%)
Over51: 283 (6%)
Education:
Master’s degree or above: 163(3%)
Undergraduate: 1582(33%)



Junior college: 1162(24%)
High school and below: 1876(40%)

(1) Protect employees' rights and interests

The company has always insisted on equal employment, standardized employment,
respect human rights, to protect the employment of employees from discrimination.
Once employed, employees are entitled to the salary, welfare, vocational training,
development path and other treatment matching their position.

Measure Specific Initiatives
Leyard adheres to the concept of comprehensive salary management,
Compensation | continuously optimizing the level of salary management, and improving
System the salary level of employees based on the salary basis according to
position, ability, performance and market.
Leyard provides employees with working meals, health check-ups, rich
cultural and sports activities, holiday condolences, birthday
Employee congratulations, paid vacations, commuters, employee dormitory and
Benefits other benefits to ensure that employees enjoy more diverse and
comprehensive benefits according to the actual development of the
company,
Leyard strictly abides by relevant laws and regulations including labor
law and labor contract law, formulates personnel rules and regulations
Equal in accordance with democratic, legal and open procedures, and signs
labor contracts with employees in accordance with prescribed
Employment

procedures in order to provide employees with a stable employment
environment. In 2019, the employee labor contract signing rate reached
100%.

Female Rights

Leyard follows the "Special Collective Contract for the Protection of
Rights and Interests of Female Employees”, and realizes equal pay for
equal work for men and women in terms of fixed salary, salary
adjustment and various benefits and treatments, and gives full play to
the active role of female employees in business management.

Prohibition of
Child Labor
and Forced

Labor

Leyard insists on compliance with laws and regulations in the process of
recruitment and employment. It requires original and copy of ID card
during recruitment, and strictly prohibits the use of child labor and
forced labor.

(2) Implement talent training
- Professional development channel
Leyard has established a perfect employee growth system. Through the talent echelon




training mechanism at different levels, employees are encouraged to improve themselves
and enhance their work enthusiasm;

Leyard strengthens internal selection and training mechanism of talents through the
perfect employee incentive system and personnel promotion system and optimizes the
career growth path of talents.

- Employee training system

Adhering to the concept of "talent first", Leyard attaches great importance to cultivating
employees' various abilities and professional qualities and enhancing employees' core
competitiveness.

Leyard continued the internal trainer system built in 2017 and formed a group of internal
trainer teams through selection and training. The trainees passed the TTT (Training the
Trainer to Train) course and internal course trial lectures, and eventually became an
internal trainer of the training academy. From learners to teachers, they undertake the
internal training and teaching tasks of Leyard. (As of 2019, there are 45 certified internal
trainers and 50 training courses developed)

Participating:

Proactively integrate into the business and establish close partnerships with business
departments and managers

Participate in key routine meetings and business meetings of the business departments /
managers served, grasp demands in a timely manner, and provide targeted learning
services

Establish close cooperation / resource exchange and mutual assistance relationship with
company leadership and key managers

Guiding:

Promote managers and business backbones to participate in training by serving as
internal trainers and project leaders

Provide customized course development services for middle and senior level managers,
and support managers to transform "speech" into "course package”

Provide instructional skills guidelines for middle and senior level managers to help
managers overcome obstacles from "speaking" to "lecturing”

Provide a safe trial environment for middle and senior level managers to help managers
overcome the fear of unsuccessful teaching

[Datal
Various internal trainings the company organized in 2019: 21 sessions
Key personnel participated in training: 618 person/time
Total training time: 510 hours
Training satisfaction: 4.6 out of 5

[ Orientation Training]
For newly recruited employees, Leyard follows the principle of "training first, then on
board", help newly recruited employees conduct in-depth study of corporate culture, core



values, business philosophy, etc through diversified courses and practical activities. At the
same time, Leyard devotes to improve employees' communication, innovation and
teamwork capabilities through training.

[On-the-job Training] Leyard provides business skills training through a
comprehensive promotion system and employee incentive mechanism, provides
business skills training, strengthens role recognition, and helps capable employees
achieve self-worth.

[ Team Learning]
Leyard regularly organizes leadership training for middle and senior level managers, and
continuously improves the leadership skills they need in the process of organizational
management, helping them effectively manage the team and ensure organization’s
steady continuous development.

(3) Occupational Safety and Physical and Mental Health

Leyard attaches great importance to the occupational safety and health of employees,
strictly complies with relevant laws and regulations, continuously improves and
implements the safety management system and daily training. To create a safe, healthy
and comfortable working environment for employees, Leyard promotes work-life balance
to ensure the physical and mental health of employees.

- Ensure Occupational Safety

[ Management System]
In terms of occupational safety, Leyard has developed a sound safety management
system, including "occupational, safety education and training system" and other
management systems as operating guidelines for employees. In addition, Leyard ensures
occupational safety of employee through training activities, establishment of recreational
equipment, regular safety inspection and other ways.

[Management Structure]
Leyard has continued to improve the safety management structure over the years. The
project management center and the project department are responsible for supervising
and managing the safety production of projects under construction, clarifying the division
of safety management responsibilities of the group, supervision units, and construction
units, gradually improving safety capabilities, and strictly implementing supervision and
inspection. It also introduces management accountability, reward and punishment
mechanisms, implements rectification and optimization measures, and strictly prevents
the occurrence of security accidents.

[Management and Evaluation Mechanism]
Leyard establishes a strict management mechanism, adopts regular and fixed-point
inspections, safety supervision and other management methods to eliminate potential
safety hazards; at the same time, it establishes an internal safety indicator evaluation



mechanism to regularly monitor and evaluate the safety performance of each company.

[Education and Training]
Leyard actively builds the internal health and safety culture of the enterprise and carries
out occupational health and safety production training such as first aid training. For new
employees, new technologies, new processes, etc., after passing the safety training
assessment, they will be allowed to work; for special types of work, on the basis of general
safety education, they also need to receive safety technical education of this type of work
and complete relevant qualification exams to ensure the safety of employees 'operations
and mprove employees' safety awareness and ability.

[Datal
0 deaths due to work; 0 days lost due to work;
Occupational safety and health training: 36 sessions

- Concern about Employees' Physical and Mental Health

Leyard always pays attention to the physical and mental health of employees. On the one
hand, we regularly organize comprehensive medical examinations for employees; on the
other hand, we encourage employees to establish scientific mental health concepts, help
employees learn to cope with occupational pressure as soon as possible, adapt to the
professional environment, and help employees with happier and healthier family life.

We continue to enrich internal health culture content of the company. Through
establishment of sports interest groups, provision of free fithess venues and equipment
and various health lectures, we encourage employees to participate in various types of
sports, enhance physical fithess, enrich their lives and encourage them to live a healthy
life.

[Datal
Employee medical examination coverage rate: 100%
By the end of 2019, Leyard headquarter organized 32 events, involving 4,780 employees

[Casel

- In October, Leyard was selected as " Outstanding Company in Making Employees
Happy in 2019" by People's Daily.

- In August, Leyard organized a "skills competition" for sales employees, which set off a
wave of learning in the company: "Learning and Catching!"

- In order to enrich the summer vacation cultural life of the children of Leyard employees,
the company opened the Leyard summer parent-child day on August 15. The children
watched a special animation movie in the company cinema, visited the company
exhibition hall, participated in the intangible cultural heritage hand-made class-gold leaf
and architectural decoration "Carving Beam and Painting Building", and enjoyed a
delicious buffet dinner in the company cafeteria.

- In April, in order to solve the problem of difficult medical treatment for employees and



implement the enterprise culture of healthy Leyard, the trade union, together with the
Haidian District Federation of Trade Unions, specially invited famous experts from top
three hospitals to the company, providing free face-to-face, one-to-one and heart-to-heart
free medical treatment services for employees.

(4) Share Company Dividends
During the period of high growth of the company's performance, employees have enjoyed

the stock appreciation bonus through multiple incentive systems.

- Employee Stock Ownership Plan

: Incentives
Name of employee stock ownership plan . Scale
person-time
2015 employee stock ownership plan (one-year period) 50 180 million
2016 employee stock ownership plan (one-year period) 350 300 million
2014 employee stock ownership plan (three-year period) | 465 238 million
2017 employee stock ownership plan (one-year period) 427 500 million

Leyard takes employees as the core, always attaches great importance to sharing
dividends of enterprise development with employees, provides corresponding rich returns
to high-quality employees who make special contributions to the enterprise. Since the
company went public in 2012, Leyard has started the employee equity incentive plan,
benefiting more and more employees from dividend during the stable and rising period of
the enterprise.

- Holdings Increase of Employees

Based on confidence in the company’s continued growth in future performance and
recognition of the company’s long-term investment value, in order to maintain market
stability, and in view of the company’s good fundamentals, and chairman Mr. Li Jun’s
confidence in development, Mr. Li Jun twice proposed that Leyard and all employees of its
wholly-owned subsidiaries and holding subsidiaries actively buy stocks of the company,
and promised to compensate the losses caused within a specific period according to the
relevant rules of the proposal. The two initiatives and implementation are as follows:

From August 8, 2018 to August 20, 2018, a total of 290 employees of the company,
wholly-owned subsidiaries and holding subsidiaries increased their holdings of the
company's shares through the secondary market, with a total of 3,670,413 shares, an
average price of 10.69 Yuan/share, and a total amount of 39,228,509.67 Yuan.

From October 17, 2018 to October 26, 2018, 99 employees of the company,



wholly-owned subsidiaries and holding subsidiaries have increased their holdings of the
company's shares through the secondary market, accumulating their holdings of
1,785,883 shares, with an average price of 8.01 Yuan/share and a total amount of
14,310,534.53 Yuan.

- Holdings Increase of Controlling Shareholders and Concerted Parties

Based on confidence in the company's future development, optimistic about the
company's long-term investment value, the company's controlling shareholder and
concerted party Ms. Yang Yani increased their holdings of 5,466,142 shares of the
company through centralized auctions, with an average price of 16.01 yuan, and the total
amount of the increase was approximately 87.53 million Yuan from February 9, 2018 to
June 7, 2018.Implementation of this shareholding increase plan has been completed.
From February 7th to February 8th, 2018, the company's controlling shareholder and
concerted action person, Ms. Yang Yani, increased their holdings of 712,541 shares of the
company through centralized bidding, with a total increase of approximately 12.86 million
Yuan, and two increases of approximately 100.39 million Yuan.

- Holdings Increase of Top Executives

Based on the confidence of the company's future development prospect and the
investment value of the company, within six months since September 7, 2018, three top
executives of Leyard bided 289 million shares respectively in a secondary market by way
of centralized price, increasing more than $20 million Yuan to promote sustained, stable
and healthy development of the company, and earnestly protect minority shareholders’
interests and capital market stability.

2. Create value for investors

Leyard wants to share the growth of the company's market value with investors and the
pride of participating in the construction of the city.

(1) Business Performance
In 2019, the company increased the growth rate of intelligent display plate by launching
new products and expanding new markets; meanwhile, it established a special group
receivables management department to strengthen the management of receivables and
ensure the increasingly optimized operational cash flow.

As of December 31, 2019, the company's operating revenue was 9.047 billion yuan, up
17.49% year-on-year; of which, the main business intelligent display revenue was 6.444
billion yuan, up 25.93% year-on-year, and the business accounted for more than 70%.

In 2019, the company's net profit attributable to the parent is RMB 704 million, with a net
profit margin of 7.798%; the operating cash flow is RMB 913 million, with a year-on-year
growth of 11.3%, with a weight of 129.73% compared with the net profit.



(2) Cash Dividends

Leyard attaches great importance to reporting to shareholders, and Layard’s Articles of
Association clearly stipulates a relatively stable and reasonable profit distribution policy.
The board of directors of the company will formulate a profit distribution plan according to
the company's annual operating performance every year to effectively protect the
legitimate rights and interests of shareholders, especially minority shareholders.

Company advanced division of common stock in latest three years (including this
reporting period)

Year Amount of cash bonus (Tax included) | Net profit distribution amount
(ten thousand yuan)

2019 & 151,104,683.94 21.47%
2018 & 201,841,023.92 15.96%
2017 £ 186,477,615.61 15.41%

3.+ Create value for partners

Leyard insists on sharing the innovation achievements with partners and consumers,
which is the premise and foundation for us to give back to the society and lead the
industry.

(1) Featured Supply Chain Management
Leyard implements a global supply chain policy and manages the supply chain fairly and
transparently.

The company has set up a supply chain management center and professional
procurement management, plan management, warehousing management, logistics
management, import and export customs and other branch functions. Digital system
support platform, with long-term and stable strategic cooperation supplier resources,
mature lean manufacturing platform, comprehensive quality control system, and agile
supply chain rapid response delivery capabilities are also set up to ensure that customer
orders can be delivered on time with quantity and quality.

Openness: The procurement process is open and transparent, providing opportunities for
cooperation to companies with competitive capabilities including technology and cost;
Justice: Leyard abides by the laws and regulations of the place where the procurement
activities take place, and promotes all procurement business fairly;

“Win-win”: Scientific and effective procurement management can achieve the goal of
"win-win". Layard’'s procurement strategy is to use the global network and group unified



procurement, give full play to and use the company's scale effect, reduce procurement
costs with scale advantages, and improve procurement efficiency.

- Supplier Management and Cooperation

In terms of supplier selection, Leyard strictly controls the selection of new sources of
goods and continuously optimizes the price and quality of existing sources of goods.
Based on the leading position in the industry and the advantages of procurement volume,
Leyard’s average purchase cost is ahead of its competitors among similar domestic
companies.

Leyard attaches great importance to interests of partners, strives to build a mutually
beneficial and win-win industrial chain cluster ecology, and develops and grows together
with suppliers. The company continuously promotes the supplier system construction and
the long-term stable cooperative relationship establishment and the development; formed
our own core supplier team while continuously optimizing the purchasing channels of
various materials; signed long-term framework agreements with major suppliers and
established long-term cooperative relationships. In addition, the company places high
importance to the quality management of suppliers, strengthens the publicity of the
company's quality policy, enhances the quality awareness of suppliers, strengthens the
supervision and measurement of the procurement process, and strictly controls the
quality.

- Digital Purchasing Management

In order to enhance the improvement of enterprise informatization and digitalization
strategies, the group's procurement management system is upgrading modern corporate
internet procurement service platform.

The platform is developed and designed based on the customized requirements of
Leyard’s procurement management. It integrates the functions of supplier management,
procurement sourcing, procurement coordination, and e-commerce matching
transactions; builds global supplier network resource library to help companies achieve
global procurement and build a new digital business ecology; at the same time,
communicates with the company's original ERP system information, and reserves a
dialogue interface with the PLM system and CRM system to ensure that company's digital
rules and process control links gradually complete overall upgrade.

Expansion of Overseas Factories and Layout of Global Supply Chain
In 2016, Leyard built the Slovakia factory with fixed capital and launched production in
2018, which saves 14% of EU tariffs. The main raw materials for LED display
products sold abroad are LED lamps and PCB boards purchased from Taiwan. After
Slovak factory is completed, it can directly purchase raw materials from overseas,
which fundamentally solves the problem of trade barriers. Its production capacity is
enough to meet the European and American markets.
(2) Featured Channel Management



After channel product development and channel partner development, Leyard’s channel
sales model enters the national marketing stage of unified sales strategy planning with
channel partners. Starting from April 2018, the company promoted the "Thousand Store
Plan" of audiovisual technology experience terminals.

This plan is the goal that Leyard Group adheres to in the medium and long-term
development. It is committed to creating a comprehensive display, integrated business
and customer display platform, cooperation platform, resource platform, information
platform and value platform through the channel, and finally realizes the entire product
Coverage, industry coverage, and regional coverage.

In order to better connect products and customers, Leyard Channel has been actively
improving the overall channel strategic layout of all regions of the country. Through the
"Thousand Stores Plan", Leyard’s full-segment business, full range of products,
comprehensive information and comprehensive directional development goals are shared
with dealers and partners across the country.

By December 31, 2019, there are approximate 400 cooperative stores, nearly 200 have
been completed, 25 are under construction, and 169 are planned for construction.

4, Create Value for Community

Leyard, fully implements Notice of the State Council on Issuing the "13th Five-Year Plan",
combined with the company's core business advantages, explores new ways of poverty
alleviation and sustainable poverty alleviation new pattern, makes every effort to establish
long-term effective mechanism of poverty alleviation, creating targeted poverty alleviation
of “based on industry, three-dimensional poverty alleviation, precise responsibility".

(1) Precision Poverty Alleviation- Poverty Alleviation for Education

Poverty alleviation must support intelligence. Poverty alleviation through education is a
fundamental strategy to overcome poverty. Leyard regards social charity as an important
part of the company's business activities and achieves good business results with its own
cutting-edge technology and high-quality products. Later, these results are sincerely
shared with the society through social charity activities.

Adhering to the charity concept of "actively taking social responsibility and paying
attention to people's livelihood in return to society", we selected the direction of education
for poverty alleviation and comprehensively promoted social welfare practice according to
factors such as government policy direction, social recognition, enterprises capabilities.

(2) Siyuan Stars Education Fund

Leyard Siyuan Stars Education Fund was established in 2014 to help poverty alleviation
projects in China’s poverty-stricken areas. After the fund was established, it adhered to
group operation, standardized management, and branded development; at the same



time, the fund strictly abided by the relevant donation regulations of the China Siyuan
Foundation for Poverty Alleviation to ensure that donation was open and transparent and
implemented.

Taking this as a guideline, Siyuan Stars Education Fund has carried out aid and
construction activities in Hebei, Hunan, Hubei, Inner Mongolia, Sichuan, Guizhou and
other places. In the past five years, it has donated more than 20 million Yuan, more than
2,700 pieces of clothing, and 347 schools in total, including more than 3,600 students,
1,000 teachers, and 44 smart classrooms (8 have been built, and the remaining 36 are
planned to be completed in 2020).

In 2019, Leyard and Siyuan Stars Education Funds targeted precision poverty alleviation
funds totaled 4.897 million yuan. Among them, 1,700 poor students are subsidized, the
total amount achieving 1.076 million Yuan, and 3.821 million yuan was used to improve
education resources in poor areas.

[Fund Focus Range]l
A. Donation for Poor Students
Assist tuition and living expenses for elementary and middle school students in poor areas
who have good academic performance and poor families to help them successfully
complete their studies
B. Donate for Outstanding Teachers
Assist outstanding teachers with excellent teaching achievements in poor areas and who
insist on teaching in poor mountainous areas to encourage them to continue to serve the
education in poor areas
C. Technology Summer Camp
Regularly organize outstanding students carrying out summer camp activities to broaden
students' horizons and encourage students to learn
D. Construction of Educational Facilities
Assist in school construction, supporting facilities construction and hardware conditions
improvement in poor areas

[ Public Welfare Project]

Hope Primary School

Children are the hope of China. "Education is prosperous and the country is prosperous,
while education is strong and the country is strong." Since its establishment in 1995,
Leyard has been concerned about the education of poor areas. We have established the"
Leyard Hope School" in Nanmuping Township, Zhijiang County, Hunan Province, and
established a Leyard Scholarship to reward outstanding teachers and outstanding
students, continuously supporting poor students for 24 years.

One hour after class & wisdom classroom

In 2018, Siyuan Bazaar Public Welfare Charity Fund launched public welfare project of
"Siyuan Bazaar - one hour after class". Leyard group donated 2 million Yuan in the first



time and another 1 million Yuan in 2019.

One classroom is an after-school playground. Leyard hopes to transform the physical
classroom space in rural schools using technology, so that boarding left-behind children
can enjoy the same advanced educational concepts and learning experiences as urban
children by transforming the physical classroom space of rural schools and matching
software education courses.

Ihearu Charity Fund

"lhearu Charity Fund" is a public welfare project for poor deaf children co-sponsored by
many announcers and hosts. It aims to provide cochlear implant surgery funding, hearing
language rehabilitation funding, parents training for hearing-impaired children, and ear
protection knowledge promotion. Knowledge publicity are provided for support and
assistance to hearing impaired children and families from various aspects such as
financial support, policy consultation, medical guidance, rehabilitation education and
training, etc., so that these children can return to the sound world early.

In 2019, the "lhearu Charity Fund" Charity Oartnership Alliance was officially established,
and Leyard became the first charity partner of the alliance.

[Casel

In June 2019, Li Jun, chairman and president of Leyard Group, led volunteers of Siyuan
Stars Education Fund to donate to the Nanmuping Town Middle School in Zhijiang Dong
Autonomous County, Huaihua City, Hunan Province to donate and experience field work.

[Thank-you Letter]

The annual Leyard Siyuan Stars Education Fund Summer Camp began in July 2019
again. This time nearly a hundred outstanding students from Leyard Hope School in
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Zhijiang and from Shaodong gathered together in Beijing to start a 7-day “technology
fuels dreams” journey!.

Dear Chairman Li:

The development of human societies is inseparable from science and technology, a sign
of a nation’s strength. We were lucky enough to visit your company — Leyard
Optoelectronic Co., Ltd. as led by Director Yin of the Education Bureau and our teachers
with your help and gained more knowledge of science and technology.

Through this trip to Beijing, | knew that Leyard has undertaken more than 5,000 projects,
installed hundreds of thousands of display screen across China and established Leyard
as a leader in LED display for release of video and information since 1995. Under your
leadership, Leyard has established reputation for quality, technology and service.

Featuring superior sound quality, beautiful pictures and exquisite workmanship, Leyard’s
full color displays on sides of Tiananmen Square and giant full color screens in front of the
Monument to the People's Heroes brought the world a visual feast at the 60" anniversary
of the founding of New China.

As the saying goes, “seeing is believing.” We have heard a lot about Leyard’'s
achievements as you are a fellow-townsman. But we cannot help being surprised when
seeing Leyard'’s scale and environment with our own eyes. The staff's explanation took us
into a colorful world: with white lights flashing suddenly, several tall and
handsome/beautiful persons danced gracefully on stage. When we were enjoying the
performance, the backdrop changed all at once. We all wondered what happened. We
didn’t find out about until the end of the performance. It turned out that there was nothing
on stage but holographic effects. They are very three-dimensional and realistic. We
almost can't tell the difference between these and real ones.

We also played VR games. They created an immersive 3D world by building a full-scale
3D virtual environment and simulating senses such as touch, hearing, and vision. It's a
paradise for children. If we were computers in standby mode before the trip, we are
successfully activated and flied ourselves here.

This is the power of science and technology, a power promoting human development,
creating a wonderful new world and making our life happier.

For training us, you have donated money to build the “smart classrooms” at our school
and provided free hardware and courseware system service. These help expand our
learning space, improve our scientific literacy, broaden our horizons, enrich our learning
and life experiences and cultivate and nurture our spirit of patriotism.



This visit made me realize that “times are changing, technology is advancing”. | also saw
the strength of our nation, expanded horizons, increased knowledge, and learned a lot...
From now on, | will work harder and concentrate better on my study in hopes of being
someone like you who has made a great contribution to the rise of China and benefitted
mankind and hometown when | grow up!

Uncle Li, I'm a big fan of yours. On behalf of all students of Tangxiagiao Hope School and
all people of Tangxiaogiao, | would like to thank you from the bottom of my heart!

Li Yiman
Tangxiagiao Hope School
July 30, 2019

lIl. Environmentally Friendly

1\ Energy-saving and environmental protection strategies

High-speed economic development is accompanied by huge environmental pressure.
Leyard is well aware of the environmental responsibilities it should bear as a corporate
citizen, and actively introduces a sustainable operating model to reduce the negative
impact of business development on the environment; Leyard makes full use of
technological advantages, promotes green products and sustainable operating models,
and gathers forces to jointly address environmental issues such as global climate change.

The Group implements green and low-carbon development strategies, strictly abides by
environmental laws and regulations that have a significant impact on the Group, such as
the "Environmental Protection Law of the People's Republic of China", continuously
improves the environmental management system, strengthens environmental
management responsibilities, and vigorously explores effective ways to protect
environment, so as to build a resource-saving and environment-friendly enterprise.

Environmental management strategy: green production + green office + green promotion

2. Green Production

(1) Energy-saving Products

As a typical product of energy saving and environmental protection, LED products show
unique charm in the political and commercial fields. Lighting and display screens are the
two broadest product categories in LED applications. As a leader in the LED industry
market, Leyard is committed to driving the healthy and sustainable development of the
entire LED industry with technological innovation; at the same time, Leyard provides
technical support for the construction of many green cities in China.



The LED products produced and sold by the company not only meet national and industry
standards, but also comprehensively consider resource attributes, energy attributes, and
environmental attributes from various aspects such as product design, raw material
acquisition, product manufacturing, and product usage. Leyard is committed to providing
consumers with environmentally friendly products, pursuing energy conservation and
consumption reduction, improving resource utilization, protecting and improving the
environment, and contributing its own strength to achieving sustainable development.

The small-pitch products produced by Leyard are characterized by ultra-clear and
ultra-thin. Their high brightness can be adjusted adaptively according to the ambient light,
to achieve all-weather high-quality imaging effects and the best viewing experience. The
high-efficiency PFC power supply easily saves energy and promotes low-carbon
environmental protection.

At present, Leyard's LED products have reduced energy consumption by 49% on average
compared to 2016.

= Original common cathode drive technology

Leyard innovatively designed the drive circuit and invented the common cathode drive
technology, which reduces the power consumption of the drive IC from the source and
greatly reduces the overall power consumption of high-density full-color LED display
screens.

The driver IC in the LED drive circuit is a key device for driving a large number of LEDs of
high-definition LED TV products. Since its own power consumption always exists,
effective control of the power consumption of the driver IC is the key to energy saving of
high-density LED display screens. The driver uses precise voltage control technology. By
analyzing the photoelectric characteristics of the three primary colors of R, G, and B, it
encapsulates the LED chip power supply device in a conversion circuit, and performs
precise voltage control on the driver chip, which significantly reduces the power
consumption of products.

(2) Safety production management

Every factory of Leyard, according to the company's own characteristics, investigates the
hidden dangers in hardware of the process system, infrastructure, operating environment,
prevention and control measures, and checks for weak links in software of the safety
production system and mechanism, system construction, safety management
organization system, responsibility implementation, accident investigation. The company
also manages hidden dangers through technology control, management control and
safety culture control.

Leyard uses technical means to eliminate or reduce the losses caused by hidden
dangers, and strictly handles business in accordance with various rules and regulations.



The management personnel at all levels of the company shoulder their respective
responsibilities, discover hidden dangers in time and ensure the completion of
rectification. Leyard improves various safety rules and regulations of the enterprise;
regularly organizes employees to participate in safety knowledge training and safety
emergency plan drills, so as to enhance employees' safety awareness; Inspecting work
shall be appropriate, meticulous, friendly, and humanized to ensure that employees feel a
constant and stable sense of security, so as to cultivate their habit of demanding safety,
and form a good cultural atmosphere of security.

(3) Energy saving and environmental protection
Through the third-party certification of ISO 14001, Leyard has established a perfect
operating environment and management system. We have estimated the types of
pollution that may occur during production operations and formulated corresponding
control procedures of "Procedures for the Prevention and Control of Exhaust Gas and

Wastewater Pollution", "Solid Waste Control Procedures"”, "Procedures for the Prevention
and Control of Environmental Noise Pollution”, "Procedures for Prevention and Control of
Soil Pollution" and "Chemical Control Procedure". The company ensures that it controls

the impact of all aspects of operations on the environment, so as to achieve the common

development of economy and environment.

- Energy management:

Leyard has been exploring ways to improve energy efficiency through energy-saving
renovation of equipments and technical processes; meanwhile, Leyard continuously and
efficiently utilizes clean energy, and uses natural gas pressureless vacuum boilers for
heating to reduce energy consumption and carbon dioxide emissions. In 2019, the energy
consumption per unit output value of the Leyard Beijing plant was 6 kg / 10,000 yuan, a
year-on-year decrease of 5%.

A. Wastewater management:

There is no discharge of process wastewater during the production and installation of our
plant. The factory is equipped with a 650-ton domestic sewage treatment system. The
canteen sewage is filtered through the grease trap before being discharged, and is
regularly monitored to meet the discharge standards; the domestic sewage is merged into
the municipal sewage pipe network for treatment. Sewage discharge implements the
requirements of Level A of "Cities Sewage Treatment Plant Pollutant Discharged
Standard" (GB 18918-2002).

B. Exhaust gas management:

During the manufacturing process, by-products inevitably affect the atmosphere and
water quality. Through measures such as oil fume purification systems and “low nitrogen
oxide” burners equipped with boilers, Leyard has reduced the emission of nitrogen oxides
and carbon dioxide, and minimized the negative impact of pollutants on the environment.



C. Waste management:

Leyard has established a waste collection system in the production workshop to achieve
the safe and proper disposal of waste; at the same time, the company uses innovative
technologies to efficiently utilize resources, and has been actively looking for ways to
reuse waste and waste products.

D. Soil safety management

The company has clarified the responsibilities of each department to deal with chemical
leakage during usage and handling, waste products during production / installation,
domestic garbage / construction waste in factory areas, oil leakage of equipment, oil
pollution during maintenance, and other possible pollution to the soil. The company has
stipulated the corresponding control procedures and pollution measurement methods,
and formulated emergency measures.

E. Chemical management

The company has clarified the responsibilities of each department to deal with chemical
leakage during usage and handling, waste products during production / installation,
domestic garbage / construction waste in factory areas, oil leakage of equipment, oil
pollution during maintenance, and other possible pollution to the soil. The company has
stipulated the corresponding control procedures and pollution measurement methods,
and formulated emergency measures.

F. Noise management

Leyard regularly appoints qualified units to monitor the noise of the factory at least once a
year. Noise emission is strictly carried out in accordance with "Emission Standard for
Industrial Enterprises Noise at Boundary (GB 12348-2008 Class 3)". When the sewage
declaration is registered in the Environmental Protection Administration, the monitoring
results are reflected and approved by the Environmental Protection Administration.

- Energy-saving production and recycling
We have formulated the "Energy Conservation and Consumption Reduction Control
Procedures" to reduce the consumption of water, electricity, paper, raw materials, etc.
required by the daily operation of the enterprise, effectively reduce the waste of resources
and energy during production and installation, as well as control the amount of waste. To
this end, at the beginning of each year, we will compile the "Annual Plan for Energy
Conservation and Consumption Reduction", which will be reviewed and supervised by the
manager. The plan analyzes the monthly energy consumption, finds energy consumption
problems in time, and then implements a more reasonable energy-saving plan after
adjustment.

Leyard improves production capacity by continuously improving equipment efficiency and
technological processes in product production. We have optimized the selection of solder
paste. About 40% of the products are dedicated to low-temperature solder paste, which
reduces the power consumption of reflow soldering.



[Datal
The power consumption of low-temperature lead-free solder paste is 8.7 kWh, while the
power consumption of leaded solder paste is 10.8 kWh. Using low-temperature lead-free
solder paste can save 128,772 kWh per year.

In 2019, Leyard's unit energy consumption dropped from 143 degrees/m* to 132 degrees/
m*, a decrease of nearly 8.3%, realizing a benign interaction between production and the
environment.

We have compiled the "Forms for the Classification of Solid Waste" to raise the
awareness of the classification and energy saving of department personnel, advocate the
priority to use recyclable materials, and pay attention to the recycling of waste. Our
company is committed to reducing the load on the ecology and contributing to building a
green China.

In 2019, the company's waste disposal rate reached 100%.

3. Green office

Promoting green office, Leyard strictly implements the procurement system of
energy-saving and environmentally-friendly products, and gives priority to the
procurement of energy-saving, water-saving and material-saving products. By optimizing
the configuration of office furniture and equipment, the company revitalized the stock
assets and reduced the idleness and waste of assets.

In terms of work, we promote electronic and paperless office to reduce the issuance of
paper documents and materials; we advocate the use of television and telephone
conferences, promote the use of environmentally friendly recycled paper, recycled toner
cartridges and other resource recycling products to create a green office environment.

In life, we encourage employees to turn off the air conditioner when they leave the room to
save electricity for air conditioning; we provide solar hot water for staff washing and
restaurant cleaning; we promote heating in winter to reduce power consumption.

This year, we saved about 127,000t of water , CNY 1.15 million of electricity-saving .
Paper consumption reduced by nearly 30%.

4, Green promotion

Leyard fully understands that environmental protection requires the common participation
of the general public, so the company is committed to using its own resource advantages
to actively convey green environmental protection concepts to employees, partners,
suppliers and other stakeholders. The group headquarters and various business
segments regularly organize diversified environmental protection activities to raise the



environmental awareness of stakeholders, encourage them to practice green behaviors in
daily life, and work together to achieve green and sustainable development.

For employees

The Group regularly transmits environmental protection knowledge to employees through
multiple channels, and sets up environmental protection signs and warm tips in the office
area to remind employees to pay attention to water and electricity saving.

For partners
Through various online and offline activities, the Group calls on partners to save water
and electricity, and participate in environmental protection actions such as waste sorting.

Future outlook

2020 marks the 25th anniversary of the establishment of Leyard, and is also a crucial year
for the third 3-year plan. In 2020, Leyard will continue to uphold the positive attitude of
openness and communication, and deepen the main business of intelligent display under
the new domestic and international situation, and achieve long-term stable and
high-quality development. At the same time, Leyard will continue to actively fulfill the
market responsibilities, social responsibilities and environmental responsibilities of
multinational companies, will honor the promises of various stakeholders, and strive to
achieve the beautiful vision of "enhancing human audio-visual enjoyment"!

Grasp the development trend of the times and update the strategic goal of fulfilling
responsibility

Leyard always pays close attention to many factors such as global policy dynamics in the
field of responsibility, industry development needs and market operating environment, and
demands of stakeholders. In the future, we will closely follow the national "New
Infrastructure" strategy and the “Precision Poverty Alleviation” policy, actively analyze the
dynamic changes in the situation at home and abroad, adjust social responsibility
strategic goals in a timely manner, and ensure that enterprises better promote social
responsibility practices.

Long-term stable and high-quality development to build an international corporate
image

As a global enterprise, Leyard is committed to creating economic value to the greatest
extent with continuous innovation in technology, products and design, thereby achieving
long-term, stable and high-quality development, and sharing business values with our
investors, partners and friends. In the future, we will continue to provide the world with the
best products and services through continuous innovation and optimized operations, build
a more international corporate image, and contribute to social prosperity.



Pioneer innovative social value and become a respected company

As a global corporate citizen, Leyard consciously benchmarks the United Nations
Sustainable Development Goals (SDGs) and actively assumes greater responsibility for
creating social value.We have identified goals that are highly relevant to business
behaviors, while creating economic value, we closely monitor the various impacts the
company has on society and the environment throughout the process, and respond
accordingly to actively maximize the positive impact and minimize negative impact, so as
to become a respected company.

Reader Feedback Form

Dear readers:

Hello! Thank you very much for reading the "Leyard Group CSR Report 2019" during
your busy schedule. We take it very seriously and look forward to hearing your feedback
on Leyard ’s social responsibility work and social responsibility report. Your comments and
suggestions are an important basis for our continuous promotion of social responsibility



management and practice. We will warmly welcome and sincerely thank you for your
valuable comments!
Leyard Group

April 2020
Name: Employer:
Contact number: E-mail:
Your evaluation of this report: Very good Good Average Poor

1 Do you think the structure of this report is reasonable?

2 | Can you understand the company's responsibility
philosophy and practical characteristics through the

report?

3 Do you think the report is friendly and easy to read?

4 Do you think the content arrangement and board design

of the report are reasonable?

5 | What is your overall evaluation of the report?

Your suggestions for Leyard corporate social responsibility report:

Your suggestions for Leyard to fulfill its corporate social responsibility:

You can send the above form to (leyard2010@Ileyard.com) or fax the above form to (+ 86-10-62877624). We
promise to take your opinions and suggestions seriously, and promise to properly protect your above information
from accessing by third parties.

You can also contact us in the following ways:

Leyard Optoelectronic Co., Ltd. Headquarters

Address: 9, West Zhenghongqi Street, North Summer Palace, Haidian District, Beijing

Website: http://www.leyard.com/

Postcode: 100091

Contact: Hu Haixia

Phone: 010-62864532

cninf%
BEfaEn
www.cninfo.com.cn
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